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3% 
non-food
donations

Because of you, we 
increased our distribution 

to more than 61 million 
meals last year.

In our service area..

..might not know where their next 
meal is coming from.

Distribution
Breakdown

Our mission at the 
Atlanta Community 

Food Bank is to
 fight hunger by 

engaging, educating 
and empowering our 

community.
 

Join us at acfb.org
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  This has been another incredible year for the 
Atlanta Community Food Bank. Looking back, 
I am more inspired than ever by the energy and 
engagement in our community to help end hunger. 
Our donors and volunteers generously supported 
our work with even more of their time and treasure. 
Our partner agencies helped more of their hungry 
neighbors with compassion and dedication. Our team 
of food bankers worked tirelessly every day to expand 
access to nutritious food for those who need it. Each year 
presents new challenges and opportunities to make progress 
toward ending hunger in our region. Last year, thanks to your  
generous support, the Food Bank answered the call.

  This past year we distributed enough food to provide more than 61 million meals  
throughout our 29-county service area. Importantly, fresh produce, meats and proteins,  
and other perishable foods accounted for more than 40% of the food we provided to  
families, as we continue to advance our efforts to provide more of the healthy and nutritious 
foods people need. Our team found new ways to fulfill our mission more efficiently and  
effectively. We built and grew partnerships. We expanded community programs and outreach 
efforts. We engaged more of the community in our work. All of this helped us provide more 
food to more people more frequently and more efficiently. 

  Despite this progress, and despite the ongoing strength in our economy, too many of our 
neighbors continue to experience hunger and food insecurity. We are more committed than 
ever to dramatically grow our work, so that all people have access to the nutritious meals 
they need. We took a big step forward into that future this year, by launching “Growing 
Healthy Futures,” our capital campaign to support the construction of our new home. This 
will allow us to source and distribute more food more efficiently and quickly distribute it to 
more of our neighbors who struggle with food insecurity. Our new facility will more than 
double our existing warehouse space and, more importantly, increase our capacity to handle 
more of those fresh foods and produce that are so important to building healthy lives.

  Whether we are creating deeper connections within the community or creating greater 
access to nutritious food, we are incredibly proud of what we accomplish with your support. 
You can witness the impact of your generosity in the stories of the people we serve, people 
like Bruce (page 5) and Sarah (page 7), folks who are doing everything they can to provide 
enough food for themselves and their families. But sometimes they need help - help that we 
provide because of you. They are representative of the nearly 755,000 Georgians in our 
service area who rely on your support for the Food Bank every day. They are counting on all 
of us and I am grateful that I can count on you for your continued support. Together, we can 
end hunger.

President & CEO

A Word from Kyle

 
Kyle Waide 

President & CEO
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This year, we distributed over 61 million meals worth of food to our 29-county service area. For 
the sixth year running, fresh produce was the Food Bank’s largest category of food distributed. 
Meat/Protein also saw an increase from the year before, up 17.3%. We also were able to recover 

over 25 million pounds of food from 498 retail stores throughout the service area.

A Record Year
for Food Distribution
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Thanks to our partnerships with 498 retail stores throughout the 
service area, we were able to recover over 25 million pounds of food!

County	 	 Pounds

BARTOW	    	 1,359,481

BUTTS	   	 349,086

CARROLL	 925,138

CHEROKEE	 1,930,068

CLAYTON	 3,103,406

COBB	    	 6,770,628

COWETA   	 1,681,012

DAWSON	    	 781,535

DEKALB	    	 9,599,837

DOUGLAS	 2,000,922

County	 	 Pounds

FAYETTE   	 673,438

FLOYD	   	 1,306,357

FORSYTH	 1,084,395

FULTON	 15,255,719

GWINNETT	 6,711,954

HALL	    	 2,662,674

HARALSON	 308,179

HEARD	   	 96,546

HENRY	   	 2,373,785

LUMPKIN	    	 848,445

County	 	 Pounds

MORGAN	   	 246,092

NEWTON   	 915,969

PAULDING	 1,161,849

PICKENS	    	 584,183

POLK	    	 1,694,187

ROCKDALE	 1,564,356

SPALDING	 714,594

UNION	   	 236,187

WALTON	   	 1,728,822

Service Area Totals	 68,668,844



I’m here to get food today because we’re swimming 
underwater in our mortgage. I live with my 90-year-
old mother and help take care of her. My father has 
passed, but it’s when he got sick that finances got really 
tough. He didn’t have health insurance, so we had to 
re-mortgage the house to pay for his treatment. Now we 
can barely make ends meet.

I’m 60 years old. For years, I owned a moving business 
and worked hard. All that activity wore my hips to the 
bone though. Now I’m disabled and can’t work. My 
mother and I survive on social security and disability. It’s 
not enough.

I don’t know how we would eat without this food pantry. 
I come here twice a month to get what we need. It’s just 
wonderful here. I appreciate the meat the most. Meat is 
too expensive for us to buy, so coming here is a treat.

This pantry helps us survive. It helps a lot of people 
survive, because there are so many people who need it. 
This community is grateful for all its help.

Serving
More Seniors

Bruce’s Story

The Food Bank helps seniors 
live with dignity, by alleviating the 
tough choice between paying their 
utility bills or buying groceries. 
Our senior-focused programs 
continue to grow. Through the 
Commodity Supplemental Food 
Program (CSFP), the Food Bank 
currently works with 85 agencies 
that collectively distribute 4,727 
CSFP food boxes monthly in 22 
counties. This provides 137,870 
senior meals monthly and a total 
of 1.7 million meals yearly. 

We also offer cooking classes to 
seniors who receive CSFP boxes 
through a Food Bank partner 
agency. In FY 2017-2018, our 
licensed dieticians taught 560 
seniors how to make healthy, 
delicious meals utilizing the pantry 
staples given to them in their 
boxes.

Additionally, our Senior Farmers 
Market Program provides 
fresh, nutritious produce to 
low-income seniors 60 years or 
older. Participants receive two 
$10.00 vouchers to buy eligible 
foods from markets. The Atlanta 
Community Food Bank currently 
distributes these vouchers in ten 
counties.
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1 in 11 seniors lives with food insecurity.

VS

EDUCATION

39%

HOUSING

62%

MEDICAL CARE

73%

TRANSPORTATION

82%

FOOD UTILITIES

76%



40% of the children taking part in existing school-
provided meal programs do not start the day with 
breakfast. In February 2018, our Child Nutrition 
team started working with school districts in 
Gwinnett, Floyd and Cherokee counties, as well as 
Marietta City schools, to encourage more students 
to take advantage of school breakfast. We continue 
to pursue opportunities in other counties. Whether 
it’s a grab-and-go cart packed with breakfast that 
greets them at the door as they arrive or a second 
chance breakfast offered later in the morning, we 
work to remove barriers keeping students from 
eating. Across 20 schools, 44,201 additional 
breakfasts have been served. 

  This past fiscal year we continued our Summer 
Meals program which helps provide meals to kids 
while they’re out of school. Our partners served 
41,359 summer meals across our service area. We 
also implemented 33 combination pantry/summer 
meals sites. These allowed school food pantries 
to continue through the summer, making it more 
convenient for families to access the nutrition they 
need even when school is not in session.

The Food Bank’s Education and Outreach team 
works hard to deepen the understanding of hunger 
and poverty in our community by educating both 
students and adults with creative programs.  
 
Highlights of their efforts include: 

• Deploying our Learn and Serve program with the 
Atlanta Police Academy’s new recruits and multiple 
regional teams among Sysco’s family of brands.

• Holding two Youth Summits over the summer, which 
engaged 42 high school students from 25 different 
public and private schools in the metro Atlanta area. 
Each student committed to a minimum of one action 
step to address hunger over the course of the school 
year.

• Hosting our second Alternative Spring Break with 15 
students from area colleges and universities. Students 
spent time doing advocacy, education and service.

These programs result in more advocates, 
volunteers and supporters in our efforts to end 
hunger.

Connections   			 
 Through Education

Helping Children 
Start the Day 
Off Right

1 in 5 children lives in a food 
insecure environment.
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Sarah’s Story
I work full time, Monday through Friday, as a babysitter for two kids. I also care for my own son, who 

is an adult but developmentally disabled, and my seven-year-old niece. My sister isn’t stable. It’s not 
fair to put a little girl through that, so even though I don’t have any extra money, I offered to help.

The summer is hard on us. During school my niece gets free lunch, but in the summer I have to pay 
for it. Sometimes I can’t afford it – but I just have to make it work somehow, you know? Sometimes I 
have to put something aside, a bill or such, just to make ends meet. It makes me feel sad, but I have 
to keep going.

When I really have nothing, I ask this food pantry for help. They are nice here, and they never turn 
me away because they know when I ask, I really need it for my family. The pantry does so much for 
many people in this community. There are lots of people out there like me, who are really struggling 
and can’t feed their kids.

Even though it’s hard, I know things will get easier –as long as I walk by faith and keep taking care 
of my family and doing the right thing. You gotta have faith these days. It’s the only thing that will 
carry us through. These are hard times, but there are better times ahead. 
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This year, the Food Bank and Second Helpings 
Atlanta officially formed a partnership to help reduce 
retail food waste in Metro Atlanta. 

Under this partnership, the Food Bank will refer 
companies that are interested in donating perishable 
food in smaller quantities to Second Helpings. Second 
Helpings then will develop the logistics to pick up 
the donated food and food-related products and 
will deliver the items directly to Food Bank partner 
agencies. 

The benefits for the Food Bank and our partner 
agencies have been incredible. Partner agencies 
receive more prepared foods with greater frequency 
from Second Helpings’ contributors, while the Food 
Bank enables more meal distribution without additional 
warehousing and handling.

We have been working closely to identify new food 
recovery opportunities and are developing plans to 
test, refine and implement better approaches to reduce 
hunger in the Atlanta area.

Industries Compete to Fight Hunger

Partnering to 
Reduce Food Waste

Everyone loves some good, healthy competition, especially when it helps end hunger in our 
community at the same time!  Thanks to our fantastic industry-based food and fund drives, 
enough food and funds were raised to help provide more than 1.7 million meals! 

The Georgia Legal Food Frenzy 
is a two-week food and fund drive 
competition done in partnership 
with the Georgia Attorney General, 
the State Bar and Young Lawyers 
Division, and the Georgia Food 
Bank Association. 

The Georgia Accounting Food 
Fight showcases the partnership  
of the Georgia Society of CPAs 
and Georgia’s top accounting firms 
to help end hunger in Georgia. 

The Technology Association 
of Georgia pulled together 
technology companies to collect 
food and funds for Georgia Food 
Bank Association food banks 
across Georgia. 

Legal Food Frenzy
$288,415 Raised

127 Teams 

Georgia Accounting Food Fight 
$103,832 Raised

34 Teams

TAG Bytes for Bites
$32,192 Raised

17 Teams
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To reach more people in need, the Atlanta Community 
Food Bank recognizes the importance of investing in our 
partner agency network. Thanks to our generous donors, 
in FY 2017-2018, 12 partner agencies were each awarded 
a capacity building grant to purchase various warehouse 
equipment, vehicles, walk-in coolers and freezers. The 
grants enable local feeding programs to expand their 
capacity to serve more food to people in need. 

Building Capacity For 
Our Partners
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Agency Capacity Grant Recipients
Caring For Others, Inc.  ATLANTA, GA

Not By Bread Alone, Inc.  ATLANTA, GA

Bridging the Gap Community Outreach, Inc.  NEWNAN, GA

Grace Community Fellowship Church, Inc.  ATLANTA, GA

Cedartown Seventh-day Adventist Church  CEDARTOWN, GA

Friendship Baptist Church of Newnan  NEWNAN, GA	

Lifeline Mission, Inc.  VILLA RICA, GA

The Sunshine Brotherhood Community Foundation  ATLANTA, GA

Lakeview Seventh-day Adventist Church  POWDER SPRINGS, GA

New Mercies Christian Church  LILBURN, GA

Salem Missionary Baptist Church  LILBURN, GA

Overcomers House Inc.  SNELLVILLE, GA

Service Area: 9,260 square miles

Atlanta Community Food Bank

Partner Agencies

Food Insecurity Rate
6% - 11%

12% - 15%

16% - 23%

Shared with Chattanooga Area Food Bank

Atlanta Community Food Bank Service Area



30 Years of Partnership
The Atlanta Apartment 

Association celebrated 30 years 
of giving back to the community 
through their annual Food-A-
Thon. More than 30 different 
multi-family housing companies 
came together to raise more than 
1.3 million dollars and almost 
120,000 pounds of food in their 
2017 campaign. Their annual 
parade culminates months of 
conducting food drives, bake sales, 
parties and other inventive ways to 
support the Food Bank.

 For thirty years, the Association 
and its members have been 
passionate leaders in the fight 
against hunger. Virginia Love, 
co-chair of the Association’s 
Community Service Committee, 
shared:  “Hunger in metro Atlanta 
is a cause close to our hearts, and 
we’re grateful for the support of 
our members and residents for 
Food-a-Thon that allowed us to 
reach our goal and give back to 
families affected by hunger in our 
local communities.”

Engaging their residents, 
employees and partners, the 
Atlanta Apartment Association 
demonstrates the very best in 
the power of community, the 
impact we can have when we work 
together for our neighbors in need. 
Atlanta Apartment Association 
members have an unwavering 
commitment to the growth and 
vision of the future of metro 
Atlanta and work hard to ensure 
that no one goes hungry.
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Love cooking and eating well -- and don’t mind kitchen clean-up? 
That fits the bill for volunteer Linda Rambo. Every week, you can find 
Linda assisting Food Bank dietitians as they hold nutrition education 
and hands-on cooking classes in our Learning Kitchen.

“We have wonderful seniors that come into the kitchen, we try to 
teach them healthy eating and healthy cooking and they teach me 
something new every day.” 

Linda helps seniors learn to eat healthier on a budget and gain 
confidence to try new and easy-to-follow recipes. When asked why 
she volunteers with the Food Bank, Linda said, “Simply because it’s 
such a basic thing for food. People can’t succeed in their lives unless 
they have food.”

In September 2017, 
Hurricanes Irma and Harvey 
hit the United States and 
our community sprang into 
action. With the generous 
support of Kroger, Hand in 
Hand, PepsiCo and donors 
like you, we were able to 
collect 30,000 pounds of 
food, water and cleaning 
supplies in just 10 days, 
send aid to our sister food 
banks directly affected, 
open emergency mobile 
pantries in metro Atlanta 
and deploy staff to help 
fellow food bankers in Texas. 

Volunteering for the 
Community - Meet Linda

Responding to Disaster
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In FY 2017/2018, 27,380 volunteers gave 81,498 hours of their time. 
You also can make a difference with us at one of our many volunteer opportunities.

Many Ways to Make a Difference

Product   
Rescue Center

Kids In 
Need

Grocery
Floor

Community 
Gardens

And 
More!
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Thank you for
your support!
 This list reflects gifts recieved 
 July 1, 2017 - June 30, 2018

Did you know?
95% of every 
donation goes 
to serve the 
community.
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With the highest 4-star rating  
awarded by Charity Navigator 
for 7 consecutive years, we are 
a trustworthy investment in the 
community.



 

14

With your help, we are able 
to serve the 291,000 hungry 
children in our service area.



 

 

“We believe that we are given 
resources to help others. 
Your organization is great at 
multiplying gifts and has the 
vision to get food into the hands 
of those who need it.” 
	 -Sam and Kelly Addeo

“Every person deserves to be food 
secure. We are proud to support 
the Food Bank in these efforts.”

-Matt Bolch and Marilynn Richtarik
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“There’s no end to charitable 
organizations that have genuine 
needs. The reality is you can’t 
give to all of them. Food is a 
fundamental necessity for all. 
You’ve got to have that.” 

-David and Julia Hornbeck
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This year we delivered over 7 
million meals to high-need areas 
via Mobile Food Pantries.



The Food Bank’s Leadership 
Circle recognizes individuals 
giving $1,000 or more annually, 
providing the financial leadership 
needed to end hunger in our 
community. Members enjoy 
special benefits including insider 
updates, invitations to special 
volunteer opportunities and 
events, and more. 
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Unrestricted Support & Revenue 2017-18 2016-17

Share Contributions $2,381,556 $2,205,356
Special Programs, Events & Other 5,270,156 5,407,70256
Contributions & Grants - ACFB 7,333,552 7,816,63955
Contributions & Grants - Food Well Alliance 60,000 1,047,39300
TEFAP/Federal Grants 9,076,065    8,160,462065
Investment Income 807,575      1,049,582575
Other Income 920,155      1,310,570155
Donated Food & Product 111,810,400 117,010,855

Total Unrestricted 137,659,459 144,008,559

Temporarily Restricted Support & Revenue 2017-18 2016-17

Private & Governmental Contributions 1,527,879     2,944,582     
Contributions & Grants - Food Well Alliance 3,290,400 -    
Contributions & Grants - Capital Campaign 4,333,235     -               
Investment Earnings 153,732,732 277,024,024

Total Temporarily Restricted 9,305,246     3,221,606    

Total Support & Revenue: 146,964,705 147,230,165

    

Expenses 2017-18 2016-17

Program Services
  Collection, Storage & Distribution 134,754,997 134,949,775
  Kids In Need 2,639,740    4,614,913   
  Public Education 206,239        147,497

Total Program Services 137,600,976 139,712,185

Management & General 4,724,454 5,136,724 

Fundraising / Development / Events 2,820,065  2,181,130  

Total Expenses: 145,145,495 147,030,039

Change in Unrestricted Net Assets (2,886,387) (918,580)
Change in Temporarily Restricted Net Assets 4,705,597 s 1,118,706   
 
Net Assets at Beginning of Year 35,956,881  35,756,755   

Net Assets at End of Year $37,776,091((11 $35,956,881

Assets 2017-18 2016-17

Cash & Equivalents $4,515,254 $3,645,504
Cash - Agency -                     377,666
Accounts Receivable 6,926,774 3,542,133
Inventory 4,780,349       7,043,053
Prepaid Expenses 305,540 178,149
Total Current Assets 16,527,917      14,786,505

Property & Equipment (net of depreciation) 10,377,270 10,620,283
Other Assets 13,615,572      13,848,521

Total Assets: $40,520,759 $39,255,309

$40,520,759

Liabilities & Net Assets 2017-18 2016-17

Accounts Payable / Accrued Expenses $2,402,414 $2,662,027
Advances on Grants 342,254 258,735
Agency Liability -  377,666

Total Liabilities 2,744,668 3,298,428

Unrestricted Net Assets 29,337,196 32,223,583
Temporarily Restricted Net Assets 7,610,895 2,905,298
Permanently Restricted Net Assets 828,000 828,000

Total Net Assets 37,776,091 35,956,881

Total Liabilities & Net Assets: $39,255,309
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Financials
	   2017-2018

 

95.1%
Programs/Services

1.3%
Fundraising

3.4%
Administration

The Impact of Your Dollar

Every dollar donated makes a huge 
impact in our commmunity.



 

 

 

 

 

 

 
 

 

 
 

 

 
 

 
 

 

 

 

 

 

 

 

 


